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Every Choice is a Technical Code

Camera work and lighting are not accidental. They are deliberate choices—technical codes—that
producers use to control meaning, mood, and audience response. Your task is to decode them.

Direct Attention
Attention

To draw the audience's
focus to important
details or characters.

g

Create
Mood

To generate a specific
atmosphere (e.qg.,
tense, exciting, calm).

e
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Represent
Characters

To define characters
as powerful, weak,

friendly, or mysterious.

©

Support
Purpose

To help the product
achieve its goal (e.g., to

persuade, inform, or
entertain).
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Unlocking the Camera Toolkit

These are the fundamental tools for framing a

narrative, shaping perspective, and creating
energy. We will examine each one and its specific / = \ Shot Types

effect on the audience.
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The Tools for Framing a Story: Shot Types
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Extreme Long Shot (ELS): Shows a wide area or landscape.
Effect: Establishes the setting and scale of the scene.

Long Shot (LS): Shows the whole subject, head to toe.
Effect: Lets the audience see body language and surroundings.

Mid Shot (MS): Shows a person from the waist up.
Effect: Balances facial expression with context; common in interviews.

Close-Up (CU): Shows a face or single object in detail.
Effect: Highlights emotion or focuses on an important prop.

Extreme Close-Up (ECU): Focuses on one detail (e.g., eyes, a 10go).
Effect: Creates intensity and makes the detail feel important or dramatic.
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The Tools for Shaping Perspective:;

Camera ngles

l\

High Angle

Camera looks down on the
subject.

Effect: Can make them seem
weaker, smaller, or less
powerful.

Low Angle

Camera looks up at the
subject.

Effect: Makes them appear
powerful, confident, or
threatening.

Eye-Level Angle

Camera is level with the
subject’s eyes.

Effect: Feels natural and
neutral, creating a connection
like a normal conversation.
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The Tools for Creating Energy: Camera Movement

Pan <> Tilt |

Camera turns left or right from a fixed position. Camera moves up or down.

Effect: Follows action or reveals more of the Effect: Can reveal height, make a character
scene. look powerful, or show something important.
Tracking / Dolly Shot %« Handheld Camera “@):

Camera moves along with the subject. Camera is held by hand, creating a shaky
Effect: Adds energy and helps the audience effect.

feel part of the action. Effect: Makes footage feel realistic or chaotic,

as in a documentary or point-of-view shot.

& NotebookLM



Opening the Lighting Toolkit

Lighting is the tool for sculpting a scene. It dictates
the mood, directs the eye, and transforms a simple
shot into something atmospheric and meaningful.

Lighting Styles

Key, Fill, and Back light

Colour & Gels
Temperature and filtration

LR Light Source
;O: = & Direction

F I A\ T
Natural vs. Artificial
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The Tools for Crafting Mood: Lighting Styles
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High-Key Lighting Low-Key Lighting Three-Point Lighting

e Description: Bright and e Description: Lots of deep e Description: A
evenly lit with minimal shadows and strong professional setup using a
shadows. contrast. key, fill, and back light.

e Used For: Comedies, e Used For: Thrillers, horror e Used For: Interviews,
daytime TV, adverts for films, dramatic scenes. studio filming.
families. « Effect: Builds tension, o Effect: Separates the

» Effect: Creates a positive, mystery, or fear. subject from the
safe, and friendly background for a polished
atmosphere. look.

&1 NotebookLM



The Tools for Painting with Light: Colour

. 15 “I M

W | ¥
A

Warm Tones ' Cool Tones

Colours: Orange, Yellow, Red Colours: Blue, Green
Effect: Can feel cosy and romantic, or energetic Effect: Suggests calm and technology, or
and urgent, depending on the context. sometimes sadness and isolation.

Coloured Gels: These filters are placed over lights to change the emotional tone of a scene and support branding or genre conventions.
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The Tools of Realism vs. Style: Light Sources
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Natural Light Artificial Light
Neue Haas Grotesk Display Pro Bold Neue Haas Grotesk Display Pro Bold
e Source: Sunlight, daylight from e Source: Studio lights, LEDs, spotlights.
windows.
o Effect: Feels realistic, fresh, and » Effect: Gives the producer more
informal. Best for creating an authentic control. Can be used to create

connection. dramatic, stylised, and polished looks.
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From the Toolkit to the Exam Script

Knowing the tools is the first step. Mastery comes from applying that knowledge
under pressure. The following slides will deconstruct common exam questions,

providing a clear structure for high-scoring answers.

Exam Tip
Remember the core pattern:

1. ldentify the technical code (e.g., ‘The use of a low-angle shot...).
2. Explain its effect on the audience ('...makes the character look

powerful...”).
3. Justify why this effect was chosen ('...because the product aims to

present them as an aspirational figure.').

)
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Deconstructing the Questions: 1-4 Marks

1 Mark (State)

Question: State one camera shot type that could be used.
Technique: Just name a valid shot type (e.g., Close-up). Simple recall.

2 Marks (Explain)
Question: Explain why a close-up is used in a charity advert.

Technique: Make one point, then explain the effect.
Structure: ‘A close-up is used to show [detail]. This makes the audience feel [emotion].

3 Marks (Describe)

Question: Describe how low-key lighting could be used in a horror trailer.
Technique: Describe the lighting (shadows, contrast) and explain how it builds a specific mood
(tension, fear) in the audience.

4 Marks (Explain Two Ways)

Question: Explain two ways camera movement makes an action sequence exciting.
Technique: Name two separate movements (e.g., tracking shot, handheld) and explain the effect of
*each one* on energy or immersion.
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Mastering the 9-Mark Question

Scenario: A sportswear brand is creating an online video advert for teenagers. Discuss how
camera and lighting could be used to make it appealing and dynamic.

The Four-Paragraph Structure for Success

1 Paragraph 1: Shot Types & Angles 2 Paragraph 2: Camera Movement
= [

Discuss how close-ups on the product and low Explain how tracking shots following the action

angles on athletes present them as aspirational and energetic handheld or point-of-view shots
and heroic. create a sense of dynamism that appeals to
teenagers.
3 Paragraph 3: Lighting & Colour 4 Paragraph 4: Conclusion
m Recommend high-key lighting for a positive feel m Summarise the most effective combination of
and the use of warm, energetic colours or choices, explicitly linking them back to the target
brand-specific tones to enhance appeal. audience (teenagers) and the purpose (to sell

sportswear).
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You Have Mastered the Toolkit. Can You Now...?

Recognise common camera shot types,
angles, and movements in media products.

Explain how specific camera and lighting
choices affect mood and audience response.

Apply your knowledge of these technical
codes In exam-style questions and
confidently justify your creative and
analytical ideas.
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