THE DIGITAL DESIGNER'S TOOLBOX

Mastering Movement, Transitions & Interactivity for RB93 Success
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i YOUR MISSION: CRAFT INTUITIVE AND ENGAGING

s

DIGITAL EXPERIENCES

In digital media, our goal is
to guide the audience, create
engagement, and make navigation
feel effortless.

Without the right tools,
websites, apps, and
presentations can feel static,
confusing, or boring.

This toolkit is how we shape
the entire user experience.
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i INTRODUCING YOUR ESSENTIAL

¢ DESIGN TOOLKIT a

e

MOVEMENT | TRANSITIONS | INTERACTIVITY
Animated motion that i Effects that create a i Elements that empower
attracts attention, shows smooth, logical flow ; the user to control,
change, and brings " between different screens, ' influence, and personalise
designs to life. ! sections, or states. : their experience.
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(” TOOL #1: MASTERING MOVEMENT

What It Is

Movement refers to any animated motion

within a digital product. It's used to @ ‘ )
attract attention, show change, or simply = /

bring a static design to life.

Pulsing animation
draws attention

Its Purpose without being

intrusive.
» Draw focus to important information.

e Guide the user's eye across a layout.

e Show progression (e.g., a loading bar
filling up).

e Make interfaces feel smoother and more
modern.
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2" MOVEMENT: SEE IT IN ACTION
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Animated Icons/Buttons Loading Animations
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Scrolling Effects (Parallax) Hover Animations

PRO TIPS

v Use sparingly: Motion should have a purpose.
v Be consistent: Ensure animation timings and styles are uniform.
v Support, don't distract: The animation must support the message, not detract from it.
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@ TOOL #2: CRAFTING SMOOTH TRANSITIONS

What It Is

Transitions are the effects used to move
between screens, sections, or scenes. They
act as the bridge in your user's journey,
helping create a logical flow and reducing
cognitive load.

Its Purpose

e Create smooth movement between pages or
states.

e Improve pacing and aid storytelling.

* Prevent sudden, disorienting jumps that can
confuse users.

e Support and reinforce visual branding and tone.

Screen A

——

Screen B
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TRANSITIONS: SEE IT IN ACTION

COMMON EXAMPLES APPLICATIONS
FADE IN / FADE OUT SWIPE / SLIDE ZOOMIN / OUT o Slideshows and presentations

o Apps and websites
© Games and menus
o Video editing sequences

N

/
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N

Roboto Mono Regular Roboto Mono Regular Roboto Mono Regular

PRO TIPS

() Keep them subtle: The best transitions are
| often barely noticed.

(& Match the tone: A slow fade for formal
LS content; a quick swipe for a fast-paced game.

CROSS DISSOLVE PAGE FLIP CUT

() Avoid overuse: Too many different transitions
| can be jarring.

Roboto Mono Regular Roboto Mono Regular Roboto Mono Regular .
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{]‘_n) TOOL #3: BUILDING INTERACTIVE EXPERIENCES

What It Is

Interactivity is when the user can control or
directly influence the digital product. It
transforms the experience from a passive one
(viewing) to an active one (doing).

Which of these is a
form of Interactivity?

[ Watching a video

Its Purpose

» Engage the user by making them a participant. Clicking a button
 Personalise the experience based on user choices.
* Allow for intuitive navigation and exploration.

» Support learning and provide instant feedback.
 Improve accessibility for different user needs.

[ Reading a document
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{]‘_n) INTERACTIVITY: SEE IT IN ACTION

— & ®

Buttons and Menus Hyperlinks Hotspots
H Y~
Forms and Data Entry Quizzes Branching Content
. 3 —
L= s
Sliders & Toggles Video Controls Interactive Maps
COMMON APPLICATIONS

Websites, Apps, Games, eLearning Platforms, Interactive Infographics, Multimedia Presentations.
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@ INTERACTIVITY: PRO TIPS FOR GREAT DESIGN

MAKE IT OBVIOUS PROVIDE FEEDBACK
Interactive elements must look interactive. Show the user their action was successful.
Click Here X v i
Default Hover Clicked
ENSURE ACCESSIBILITY AVOID OVERWHELM
Controls must work on all devices. Don't overload the user with choices.
X v
Hard to tap g Easy to tap

»
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{]‘_n) THE WORKSHOP: HOW THE TOOLS WORK TOGETHER

CASE STUDY 1: MOBILE APP HOME SCREEN

News

® username

@

Buttons gently
animate when
tapped to

provide
feedback.

Switching pages
pages uses a
left-to-right
swipe for spatial
awareness.

%
Users choose
options through

clear menus
and icons.

CASE STUDY 2: INTERACTIVE INFOGRAPHIC
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Data elements
fade in as the
user scrolls,
focusing
attention.
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Solar  Wind  Hydro Geothermal
P

Hotspots reveal
more detailed
information

on click.
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Smooth
transitions
guide the user
between
different story
points.
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THE BLUEPRINT FOR SUCCESS: EXCELLING IN THE R093 EXAM

Exam Task 1 Header Action description

You must be able to spot clear examples of ,— Q

01 'DE'f!_T'FY '. e e S S

Exam Task 2 Header Action description
] J ? . .
?,? You must be able to explain why a design feature
EXPLAIN @ has been used. What is its specific purpose?
5 @ What problem does it solve for the user? c@
L/ | e [:] &
Exam Task 3 Action description
r*-.
@a’ You must be able to justify the design choices. @
JUSTIFY Argue why they are effective for the product
@ and its intended audience. 000
= CYP
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MASTERING THE LANGUAGE: KEY PHRASES FOR YOUR EXAM ANSWERS

’f%l Fade-‘ = §>|

€ The fade effect improves

This use of movement
enhances the user
experience by...

T 0 i ) »| Animation/is used to focus

user attention on key
information, such as...

— e | e e e

This form of interactivity
encourages user engagement
by allowing them to...

supports clear
navigation because...
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FINAL TOOLBOX CHECK

= h == < H </
= / E v
1. What is the core : 2. Give a specific ,
difference between example of interactivity
/| movement and a /" | in a mobile app you
transition? use regularly.
® | o || @ [Lvserewerty I
@ ) : g E@}{;\Cj Vil ) )%E_
3. Why is it usually 4. In one sentence,
| better for transitions | how can movement
to be subtle rather L\ improve the user
(:) ' than dramatic? | (:) experience of a website?
— \ {
) o
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YOUR COMPLETE DIGITAL DESIGN TOOLKIT

& Tiis @®

Movement: Animated Transitions: Effects that Interactivity: User-
elements that guide the create a seamless, controlled elements that
user and add life to professional flow between create engaging and
your design. scenes and sections. personalised experiences.

> O > O >

&

These tools are the foundation for building intuitive and
effective digital products. Use them confidently to analyse
prodd justify your own design decisions in the R093 exam.
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