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Every Great Project
Starts in the Fog of
an ldea.

A new brief is exciting, but it’s
also a cloud of disconnected
requirements, audience needs,
client wishes, and creative
impulses. How do you turn this
initial chaos into a clear,
actionable plan before
committing to a final design?
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Find Your Direction with Two Essential Tools.

Mind maps and mood boards are the pre-production documents that bring order to the chaos.
They are the two halves of your creative compass, allowing you to experiment with ideas,
communicate concepts, and build a solid foundation for everything that follows.

Mind Maps: Charting the ‘WHAT’ Mood Boards: Defining the ‘HOW’
Shows ideas, topics and content linked Shows the visual style using images,
together. They shape the structure and colours, textures and fonts. They shape

substance of your product. the look and feel.
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The Creative Compass at a Glance

Ideas - Structure - Content

 Central Idea: The project’s core theme.

e Main Branches: Key areas (e.g.,
content, features, audience).

e Sub-Branches: Detailed ideas and
assets.

e Connections: Lines linking related
concepts.

Primary Use: To generate ideas, avoid missing
content, and organise the project’s structure.

E [ (= Inspiration

e Images: Example photos and
illustrations.

e Colour Swatches: The proposed colour
palette.

e Typography: Example fonts and
lettering styles.

e Style Notes: Keywords describing the
feel (e.g., bold, playful, minimalist).

Primary Use: To agree on a visual direction
with the client and team.
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Part 1: Mapping
the Terrain with
Mind Maps

The first half of our compass is about
logic and structure. A mind map is
your tool to explore every potential
path, connect different

territories of your project, and
ensure no critical content is left
behind. It plans what will go into
your media product.




The Anatomy of a Strong Mind Map

> Biomes
(Forest, Ocean)

**Sub-Branches**
Labelled "Detailed ideas,

features, or examples.”
Challenges
(Recycling, Reforestation)

Characters
(Ranger, Scientist)

**Main Branches**
Labelled "Key areas like
Audience, Content, Style,

Platforms. PC/Mac

Mabile (i0S, Android)

**Colour & Grouping**
Highlighting a colour-coded
section with a note: "Group
similar ideas to create clarity.”

Web

Content

Platforms

Audience

EcoExplorer

10-14 year olds ¢———

Educators

Families

#T

Game

Style

Art (Low Poly, Vibrant)

Music (Upbeat,
Nature Sounds)

Ul (Clean, Intuitive)

**Keywords**
Pointing to a branch
with a note: "Use short
phrases, not long
sentences.”

**Central Node**
Labelled "Main topic or
project name.”
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How Mind Maps Guide Your Project to Success

A well-executed mind map is more than a brainstorming tool; it’s a strategic document
that provides clarity and direction.

\If

-O- e Generate Ideas: Quickly explore and capture a wide range of
44 possibilities.

9 e Visualise Connections: Clearly show links between different aspects
c of the project.

@< e Highlight Gaps: Instantly see where more research or ideas are
needed.

E e Provide a Reference: Create a foundational guide for creating
(v)  scripts, storyboards, and work plans.
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An Examiner’s View on Mind Maps

™ Examiner's Note: Pre-Production Precision

2 o Identify Weaknesses: Be ready to spot flaws in a poor mind map, such as a
missing ‘audience’ branch or a lack of detailed sub-branches.

= * Suggest Improvements: Confidently recommend how to fix it: ‘add
branches for X, ‘use colour-coding for clarity, ‘add more detailed
annotations.

= * Use the Right Language: Always refer to it as a ‘pre-production document’
in your answers and ensure your points link directly back to the project brief.
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Part 2: Setting the
Atmosphere with
Mood Boards

The other half of our compass is
about style and feeling. A mood
board establishes the visual soul
of your project. It’s not about
what you’ll include, but the
overall ‘vibe’ and how it will feel
to the audience.
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The Anatomy of a Strong Mood Board

Retro Wave Music App futuristi’ neon glow

S
‘805 aesthetic’ ks

#7/B61FF  #FFGBBE  #06D6A0  #FE3288  #333333

Tmm i
i i

**Reference Images**:

Labelled 'Photos, Ul
screenshots, logos.

aesthetic’

Now Playing

**Textures & Patterns**:

Pointing to a specific texture,
labelled ‘e.g., paper, metal,
neon, glitch effects.

**Colour Swatches**:

Pointing to a colour palette, labelled
‘Sample colours and palette ideas.

**Keywords**:

Pointing to text

annotations, labelled 'Short

notes about mood: 'clean’,
'retro’, 'futuristic'.

**Typography Samples**:
Pointing to font examples,

labelled 'Example headings
or font styles.’
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How Mood Boards Define a Consistent Style

A mood board is a powerful communication tool that aligns everyone on the visual
direction before a single pixel of the final design is created.

« Communicate the Vibe: Give clients and team members a quick,
tangible sense of the style you’re aiming for.

e Ensure Consistency: Help maintain a unified look and feel across
different screens, pages, or products.

O O * Provide Inspiration: Serve as a constant reference point for later
® design stages, such as creating layouts and graphics.
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An Examiner’s View on Mood Boards

Examiner’s Note: :
Justify Your Choices !©\

When explaining a mood board,
always link your points back to
the brand identity and the needs
of the target audience. Why was
that colour or font chosen for
them?

Professional Practice: (»
Legal & Practical

L
\
e Inspiration, Not Theft: Reference

images are for inspiration only, not for
final use.

e Licensing is Key: Final products must
use licensed, original, or royalty-free
assets.

o Stay Organised: Whether digital or
physical, boards should be stored and
labelled clearly for the whole team.
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Navigating Together. From Brief to Build

E] Project Brlef

l J l
. r-

% 32 _©| [ Mood Board
® O i

j » Defines Style,

.)\_,% I h ] J Colour & Feel

P =
Solid Project

Work Plan  ©@p Script Foundation 1> H Storyboard Wireframes

\/

The most successful projects use both tools together. The mind map provides the skeleton, and the mood board
provides the skin. Together, they ensure the final product is both well-structured and visually compelling.

Mind Map

Plans Content,
Features & Structure
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Mastering Your Compass: The 9-Mark Answer

How to structure a top-level response for the question: “Discuss how effective use of
mind maps and mood boards... could help produce a successful final product.”

Paragraph 1: Paragraph 3:
The Mind The
Map'’s Role Combined

3

Paragraph 1: The Paragraph 2: The Paragraph 3: The Conclusion: Justified

Mind Map’s Role Mood Board’s Impact Combined Power Recommendation

Explain how it plans Explain how it plans Describe how both End with a final

content, navigation, colour schemes, documents support justification, stating

and features relevant imagery, and later stages and why using both tools

to the audience. typography to create a documents (e.g., together is the most
consistent brand wireframes, prototypes, effective strategy for

identity. work plans). project success.
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Your Training Ground: Master the Compass

Understanding the tools is the first step. True mastery comes from practice. The iMedia Genius
R093 Revision Arcade is your training ground to sharpen these skills for your exam.

: B 0K

Mind Map Makeover Document Doctor 9-Mark Ninja
Fix broken mind maps by Decide when to use mind maps, Practise writing high-band
adding missing branches and mood boards, scripts, and answers that justify why these
improving annotations. storyboards for different briefs. documents are essential.

Go from theory to practice and turn planning into your greatest strength.
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